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I. INTRODUCTION 

A. Purpose and Design 

1. ADB produces a vast array of knowledge products; the dissemination of this knowledge 
is one of the five standard functions of resident and regional missions (RMs) stipulated by its 
Resident Mission Policy.1 Critically, the value of any knowledge product hangs on its effective 
dissemination to present and future audiences: without outreach the efforts of knowledge 
workers are wasted.2

 
 

2. In June-July 2010, a survey questionnaire was sent to the heads of ADB's RMs and ROs 
to ascertain what ADB knowledge products in-country audiences request from them (Appendix 
1).3

 

 Specifically, it inquired about what knowledge products are being sought and how often, 
which parties seek them and in what format, and whether the RMs and ROs are able to meet in-
country demand. This survey marked a first small step in a desirable process to strengthen the 
role of RMs and representative offices (ROs) to disseminate knowledge products. 

B. Respondents 

3. The RMs provide the primary operational interface between ADB and the host 
developing member country and strive to maximize the efficiency, effectiveness, and impact of 
ADB's operations in the country. The responsibility of the RMs includes external relations and 
information dissemination. Historically RMs were established in the context of project 
administration and the standard functions formally assigned to them still reflect this. They 
include (i) government, civil society, and private sector relations; (ii) policy dialogue and support; 
(iii) country reporting; (iv) aid coordination; and (v) external relations and information 
dissemination. The specific functions they deliver relate more directly to the delivery and 
implementation of ADB's lending and non-lending products and include (i) country 
programming, (ii) project and technical assistance processing, (iii) portfolio management and 
project administration, and (iv) economic and sector work and analytical work. 
 
4. The functions of the ROs vary somewhat by location. Generally, however, and in varying 
degrees, they are to (i) enhance public awareness of and support for ADB; (ii) engage with a 
wide range of stakeholders, in particular key decision makers and opinion leaders in 
governments, development agencies, international institutions, the private sector, and civil 
society; (iii) work with the media to reach out to wider audience groups, including the general 
public; (iv) assist government agencies, NGOs, and other constituencies in liaising with ADB by 
providing necessary information and increasing interface and coordination; (v) promote resource 

                                                
1 ADB. 2000. Resident Mission Policy. Manila. Available: 
  www.adb.org/documents/policies/resident_mission/residentmission.pdf. The Resident Mission Policy was 

reviewed in 2008. The review noted that RMs play a frontline role in establishing and maintaining ADB's profile, 
given their proximity to target audiences in the host country. However, it made no recommendations on the subject 
of information dissemination. See also ADB. 2008. Review of Resident Missions' Operations. Available: 
www.adb.org/documents/policies/resident_mission_policy/in294-08.pdf 

2 See ADB. 2009. Disseminating Knowledge Products. Manila. Available: 
 www.adb.org/documents/information/knowledge-solutions/disseminating-knowledge-products.pdf; and ADB. 2010. 
Showcasing Knowledge. Manila. Available: www.adb.org/documents/information/knowledge-solutions/showcasing-
knowledge.pdf 

3 The survey is a specific activity under the first pillar of the Action Plan on Knowledge Management, 2009–2011, 
which moves that the knowledge focus in ADB's operations should be sharpened. See ADB. 2010. Crafting a 
Knowledge Management Results Framework. Manila. Available: www.adb.org/documents/information/knowledge-
solutions/crafting-a-knowledge-management-results-framework.pdf. 

http://www.adb.org/documents/policies/resident_mission/residentmission.pdf�
http://www.adb.org/documents/policies/resident_mission_policy/in294-08.pdf�
http://www.adb.org/documents/information/knowledge-solutions/disseminating-knowledge-products.pdf�
http://www.adb.org/documents/information/knowledge-solutions/showcasing-knowledge.pdf�
http://www.adb.org/documents/information/knowledge-solutions/showcasing-knowledge.pdf�
http://www.adb.org/documents/information/knowledge-solutions/crafting-a-knowledge-management-results-framework.pdf�
http://www.adb.org/documents/information/knowledge-solutions/crafting-a-knowledge-management-results-framework.pdf�
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mobilization from official and private sectors for ADB's operations; and (vi) strengthen 
collaboration with other multilateral institutions in the country or region. All of these imply an 
information dissemination function. 
 
5. Currently, ADB has 26 RMs—up from 12 in 2000—and three ROs.4

 

 All 29 entities 
received the questionnaire; responses were received from two ROs and 12 of the RMs 
(Appendix 2). 

II. KEY FINDINGS 

A. Categories and Topics 

6. An analysis of the categories and topics that have been the subject of requests to RMs 
and ROs permits some general conclusions. It should first be noted that only 50% of the RMs 
and ROs responded and, while recognizing that there is a heavy demand on the time of the 
targeted staff, it would suggest some lack of commitment to one of the RMs' key functions, even 
if some might argue that questionnaire surveys are not the best way to elicit responses.5

 

 Indeed, 
taking the RMs alone, only 12 out of 26, or 46%, responded. 

7. Table 1 groups the specific topics listed and numbered in Table 2 in four broad 
categories: (i) lending and nonlending operations knowledge, (ii) sector and thematic 
knowledge, (iii) research knowledge, and (iv) business and corporate knowledge.6 The total 
number of citations is taken as an indicator of the level of demand for knowledge products in 
each category. Included in the number of citations for Category 1 are those who explicitly cited 
"ADB lending and nonlending operations" or technical assistance. This category accounts for 
16% of the instances cited. Category 2 covers ADB's economic, thematic,7 and sector8

                                                
4 The list of RMs and ROs, including links to their webpages, is at 

 work. 
This category has the highest number of citations at 47%. Further study would be required to 
assess whether the knowledge products in Category 2 were produced at the field level or in 
ADB's headquarters. Category 3 regroups generally high-quality formal publications that may 
well be on public display in RMs and ROs; they include the Asian Development Outlook and the 
Asian Development Outlook Update, which a number of respondents identified as often-
requested publications. Some 24% of requests fall into this category. In Table 2, Category 3 
falls under "Macroeconomic trends and analyses". It is important to note that across RMs and 
ROs, 47% cited this topic. These numbers lead to the suggestion that requests for knowledge 

www.adb.org/countries/. 
5 To offset this risk, on the occasion of the Country Directors' Forum held in ADB's Headquarters in late July 2010, 

the Knowledge Management Center urged the Country Directors to pay attention to the survey, and followed up 
severally thereafter. 

6 Examples of the former include good practices embodied in loan, grant, and technical assistance projects and 
project, program, and evaluation reports. Examples of sector and thematic knowledge include economic analyses; 
poverty analyses; gender analyses; environmental assessments; private sector assessments; priority sector 
diagnostics and analyses; and risk assessments and risk management plans covering governance priorities. 
Examples of research knowledge include publications and journals on specific development issues such as Asian 
Development Outlook, Asian Development Review, and Key Indicators. Examples of business and corporate 
knowledge include know-how about operational policies, operational procedures, project administration 
instructions, and business processes. 

7 ADB's core strategic themes are (i) sustainable economic growth, (ii) inclusive social development, and (iii) 
governance for effective policies and institutions. The crosscutting strategic themes include (i) promoting the role of 
the private sector in development, (ii) supporting regional cooperation and integration for development, and (iii) 
addressing environmental sustainability. 

8 ADB's sectors include Agriculture and Natural Resources, Education, Energy, Finance, Industry and Trade, 
Multisector, Public Sector Management, Transportation and Information Communications Technology, and Water 
Services and Other Municipal Infrastructure Services. 

http://www.adb.org/countries/�
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products may be supply driven. Category 4 relates to ADB's business processes. It includes a 
range of products all of which essentially relate to the financing and management of projects or 
programs including the guidelines needed for procurement and bid evaluation; 13% of citations 
referred to this category. Given that these are fundamental to project design and management 
this low figure may reveal a limitation in the intentionally simple nature of the survey in the 
sense that the RMs or ROs are not the only sources of information about such knowledge 
products. Lack of specificity and comprehensiveness in the reporting of topics by some 
respondents may have distorted the analysis of data in Tables 1 and 2 (and invites 
assessments of types of demand, including the need for translated knowledge products, by 
external relations officers). 
 

 
Table 1: Information Requested from Resident and Regional Missions by Category 

  Category Topics Included Citation 

   Number Percent 

1 Lending and nonlending 
operations knowledge 7,11,12,13,35,36,43,44,45 12 16 

2 Sector and thematic 
knowledge 

2,3,4,5,6,9,10,11,12,13,16,17,18,19,20,23,24,26,28,29,30,33,34,35,
36,38,39,40,41,42,43,44, 45 36 47 

3 Research knowledge 8,14,15,21,22,25,27,45 18 24 

4 Business and corporate 
knowledge 1,31,32,37,45 10 13 

 
8. Some RMs have been requested to support specific studies and training workshops. The 
Nepal Resident Mission, for instance, received one-time requests for (i) low income housing 
needs assessment; and (ii) an assessment of beneficiaries' participation in community based 
water supply projects. Local governments also once asked for training on project management. 
The Mongolia Resident Mission also received a one-time request to support an academic 
institution (an economic policy research think tank) to produce journals and periodicals and 
awareness-raising and multimedia materials. The People's Republic of China Resident Mission 
has a number of knowledge products that target government policymakers including 
Observations and Suggestions, ADB Briefs, and special policy notes. 
 

Table 2. Information Requested from Resident and Regional Missions by Topic 
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1 ADB operational 
strategies and policies                      4 29 

2 Agriculture                            1 7 

3 Business cycles                             1 7 

4 
Business environment 
and development of 
supporting industry 

                           1 7 

5 Capacity building                            1 7 

6 Corporate governance                            1 7 

7 Debt sustainability                           2 14 

8 Economic development                           2 14 

9 Education                            2 14 
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10 Efficiency gains and 
competitiveness                            1 7 

11 Energy                           2 14 

12 Environment (Climate 
Change)                        5 36 

13 Finance                            1 7 

14 Financial crisis                            1 7 

15 Fiscal impact of ADB 
loans                            1 7 

16 Fisheries                             1 7 

17 Health                            1 7 

18 Housing                            1 7 

19 Inclusive growth                             1 7 

20 Infrastructure                            1 7 

21 Infrastructure financing                            1 7 

22 International capital flow                            1 7 

23 Law and policy reform                            1 7 

24 Local government 
financing                            1 7 

25 Macroeconomic trends 
and analyses                    9 64 

26 MDGs                            1 7 

27 Middle income country 
status/trap                            1 7 

28 Other ADB sectors                            1 7 

29 Participation and civic 
engagement                            1 7 

30 Poverty                            1 7 

31 Project finance                            1 7 

32 Project management                          3 21 

33 Public debt 
management                            1 7 

34 
Public financial 
management 
assessments 

                           1 7 

35 Public-private 
partnerships                          3 21 

36 Regional cooperation 
and integration                         4 29 

37 Results based 
management                            1 7 

38 Social development                             1 7 

39 Social protection                            1 7 

40 Sovereign wealth 
management                            1 7 

41 State-owned 
enterprises                           2 14 

42 Trade                            1 7 

43 Transport                            1 7 

44 Urban development                            1 7 
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45 Unspecified                           3 21 

 ADB = Asian Development Bank; INRM = India Resident Mission; IRM = Indonesia Resident Mission; JRO = Japan Representative 
Office; KARM = Kazakhstan Resident Mission; LRM = Lao People's Democratic Republic Resident Mission; MDGs = Millennium 
Development Goals; MNRM = Mongolia Resident Mission; NARO = North America Regional Office; NRM = Nepal Resident Mission; 
PNRM = Papua New Guinea Resident Mission; PRCM = People's Republic of China Resident Mission; SPSO = South Pacific 
Subregional Office; TJRM = Tajikistan Resident Mission; TRM = Thailand Resident Mission; VRM = Viet Nam Resident Mission. 

Notes: 
1. INRM did not specify topics but named the following categories of knowledge products: lending and nonlending operations 
knowledge, sector and thematic knowledge, research knowledge, and business and corporate knowledge. 
2. JRO did not specify topics apart from ADB lending and nonlending operational policies and also indicated "research knowledge". 
3. NRM listed "ADB lending and nonlending operations" as one of the topics. 
 
9. Overall, and in some RMs and ROs more than others, the results are reflective of the 
"hierarchy of information" that stakeholders want from ADB, as explained by the respondent 
from the North America Regional Office: "Stakeholders have an 'ordered hierarchy' of 
information they want from ADB, broadly as follows, in descending order: (i) what is happening 
in the Asia-Pacific region—what are the major trends?; (ii) what does ADB think about those 
major trends—their significance to the region and to North America?; (iii) on the basis of (i) and 
(ii), what is ADB doing and why?; and (iv) what does ADB think North America should be 
doing?" 
 
B. Audiences 

10. As one might expect, Table 3 confirms that government agencies are a key audience. 
Interestingly, media was cited by more respondents (10 or 71%, making it second in rank) than 
were multilateral and bilateral agencies (8 respondents or 57%. ranking them third). The fourth 
place is occupied by three audience groups: civil society organizations, research and academic 
institutions, and nongovernment organizations. These groups were each cited by 50% of the 
respondents. 
 

Table 3. Audiences Identified by Resident and Regional Missions 
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1 Government 
agencies               14 100 

2 Beneficiaries               3 21 

3 Civil society 
organizations               7 50 

4 Communities               3 21 

5 Media               10 71 

6 
Research and 
academic 
institutions 

              7 50 

7 
Non-
government 
organizations 

              7 50 

8 
Multilateral and 
bilateral 
agencies 

              8 57 
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9 Private sector               6 43 

Total 8 8 4 4 5 3 2 4 6 2 6 5 6 2   

Percent 89 89 44 44 56 33 22 44 67 22 67 56 67 22   

INRM = India Resident Mission; IRM = Indonesia Resident Mission; JRO = Japan Representative Office; KARM = Kazakhstan 
Resident Mission; LRM = Lao People's Democratic Republic Resident Mission; MNRM = Mongolia Resident Mission; NARO = North 
America Regional Office; NRM = Nepal Resident Mission; PNRM = Papua New Guinea Resident Mission; PRCM = People's 
Republic of China Resident Mission; SPSO = South Pacific Subregional Office; TJRM = Tajikistan Resident Mission; TRM = 
Thailand Resident Mission; VRM = Viet Nam Resident Mission. 
 
11. It is important to note that beneficiaries and communities were mentioned only by 3 
respondents (21%) each. The coincidence of citations between communities and beneficiaries 
may suggest that there is even less demand from this category of audience than the two 
reported shares of 21% would suggest. The survey would seem to indicate that ADB's 
knowledge products are not designed for them or that not enough are written in local languages. 
This has a significant implication for implementation of ADB's Translation Framework:9 The 
framework, approved by Management in March 2007, aims to build upon the commitments 
made under the safeguard policies and ADB's Public Communications Policy10

 

, 
particularly communicating with affected people in a language understandable to them. It is 
apparent from survey results that project staff together with project sponsors need to step up 
efforts in making more information available to beneficiaries and communities in the local 
language. Language per se however is only a part of the issue as beneficiaries and 
communities actually require a quite different knowledge product that will need to be forged out 
of the higher level products such as leaflets, brochures, fact sheets, etc. 

12. In keeping with the size of the country, the People's Republic of China Resident Mission 
reports demand from almost the full set of audiences (8 out of 9, or 89%) as does the India 
Resident Mission. Surprisingly, the Indonesia Resident Mission does not, reporting only four 
audience groups. The Viet Nam Resident Mission, where ADB has expanded operations of late, 
also does not, with only two types of audience groups being mentioned. This could be explained 
by the fact that the survey replies may reflect the job scope of the person who completed the 
survey and not the full range of audiences that the RM or RO would be expected to liaise with. 
 
C. Formats 

13. Table 4 shows that knowledge products are mostly requested in the form of reports and 
working papers (71%). Ranking second are both books and policy and strategy papers (57%), 
while in third place are briefs and awareness-raising and multimedia materials (43%). Journals 
and periodicals, speeches and presentations, interviews, and workshops and study tours were 
the least mentioned formats at 14%. In considering the significance of these survey results it is 
recognized that to a large extent the format reflects the type of knowledge product. So, given 
the high demand for knowledge and research publications it is not surprising that there should 
be a high demand for books. What is of note is that 25% of citations relate to modes for passing 
on information (e.g., training materials, awareness raising materials, and workshops). The 
survey did not address the issue of the means by which clients, audiences, and partners desire 
knowledge products but it would be interesting to include this in a future study. In the Review of 
Resident Missions' Operations conducted by the Strategy and Policy Department in 2008, it is 
mentioned that 20 RMs have their own webpages; in the course of further examination of the 
                                                
9 ADB. 2007. ADB Translation Framework. Manila. Available: www.adb.org/documents/guidelines/translation-

framework/translation-framework-2007.pdf 
10 ADB. 2005. The Public Communications Policy of the Asian Development Bank: Disclosure and Exchange of 

Information. Manila. Available: www.adb.org/documents/policies/pcp/pcp-r-paper.pdf 

http://www.adb.org/documents/guidelines/translation-framework/translation-framework-2007.pdf�
http://www.adb.org/documents/guidelines/translation-framework/translation-framework-2007.pdf�
http://www.adb.org/documents/policies/pcp/pcp-r-paper.pdf�
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role of RMs and ROs in the dissemination of knowledge products the critical function played by 
the web and other means of communication should be investigated. 
 
Table 4. Format of Knowledge Products Requested from Resident and Regional Missions 
 

Format 

PR
C

M
 

IN
R

M
 

IR
M

 

JR
O

 

K
A

R
M

 

LR
M

 

M
N

R
M

 

N
A

R
O

N
R

M
 1  

PN
R

M
 

SP
SO

 

TJ
R

M
 

TR
M

 

VR
M

To
ta

l 2  

Pe
rc

en
t 

1 Books               8 57 

2 Policy and strategy 
papers               8 57 

3 Journals and 
periodicals               2 14 

4 Reports and working 
papers               10 71 

5 Briefs               6 43 

6 Training and instructive 
materials               5 36 

7 Awareness-raising and 
multimedia materials               6 43 

8 Speeches and 
presentations               2 14 

9 Interviews               2 14 

10 Workshops and study 
tours               2 14 

Total 6 5 5 2 5 6 4  6 4 2 2 4 1   

Percent 60 50 50 20 50 60 40  60 40 20 20 40 10   

INRM = India Resident Mission; IRM = Indonesia Resident Mission; JRO = Japan Representative Office; KARM = Kazakhstan 
Resident Mission; LRM = Lao People's Democratic Republic Resident Mission; MNRM = Mongolia Resident Mission; NARO = North 
America Regional Office; NRM = Nepal Resident Mission; PNRM = Papua New Guinea Resident Mission; PRCM = People's 
Republic of China Resident Mission; SPSO = South Pacific Subregional Office; TJRM = Tajikistan Resident Mission; TRM = 
Thailand Resident Mission; VRM = Viet Nam Resident Mission. 

Notes: 
1. Formats were not indicated by respondent. 
2. The material cited here refers to the Asian Development Outlook. Although other topics were enumerated by the respondent, 

formats were not indicated. 
 
14. The People's Republic of China Resident Mission, as might be expected, listed the 
greatest variety of formats (6 or 60%). The Lao People's Democratic Republic Resident Mission 
and the Nepal Resident Mission scored high too. But, it is interesting that the Japan 
Representative Office mentioned one of the shortest ranges along with smaller RMs such as the 
South Pacific Subregional Office and the Tajikistan Resident Mission (only 2 or 20%). 
 
D. Ability to Respond 

15. The survey asked respondents to self-evaluate whether they had the ability to respond 
to their audiences without asking details of their resources or means to do so. Generally, RMs 
and ROs report an ability to respond to requests for knowledge products except for the Lao 
People's Democratic Republic Resident Mission. The India Resident Mission is also reportedly 
unable to respond to requests for knowledge products on climate change. In some cases, RMs 
can only respond partially (i.e., they can respond to some but not all requests or not to 
audiences' expectations). Five respondents (36%) pointed out that they can respond to some 
requests with additional support from ADB's Headquarters, while in some cases, from other 
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multilateral and bilateral agencies. The RMs' ability to respond to these requests is principally 
constrained by lack of budgetary resources and, in the case of the Lao People's Democratic 
Republic Resident Mission, by the limited number of staff. In many Pacific developing member 
countries, a big constraint on accessing knowledge is poor internet access owing to old 
computers and slow connections. Further research is required to reveal the systems and 
personnel available in the field offices for dissemination of ADB's information and knowledge 
products and how that is integrated into external relations activities in these offices. 
 

III. CONCLUDING REMARKS 

16. While acknowledging that there is a degree of "survey fatigue" in ADB and that nearly 
half the targeted RMs and ROs did respond, the failure of 14 RMs and one RO to respond 
would suggest that there is either a lack of importance attached to this function of the RM or RO 
or a lack of resources to carry out the work involved in completing the (relatively short) 
questionnaire. Such a situation is at variance with ADB's Resident Mission Policy. The Special 
Evaluation Study on the Resident Mission Policy and Related Operations11 carried out by the 
Operations Evaluation Department, now Independent Evaluation Department, in 2007 
recommended preparing a new decentralization strategy following approval of Strategy 2020, 
ADB's long-term strategic framework for 2008–2020.12 In the Review of Resident Missions' 
Operations, it is explained that: "A number of adjustments will be necessary to enable resident 
missions to implement Strategy 2020 successfully. These include (i) enhancing the role of 
resident missions in knowledge production and dissemination activities". In that same review, a 
recommendation is made to enhance ADB's in-country knowledge production and dissemination 
through the provision of additional professional staff in selected RMs.13

 

 As of September 2010, 
there were 14 designated External Relations Officers in ADB's RMs and ROs (Appendix 3), up 
from 10 in 2007. It is clear that there is strong commitment in ADB to enhancing the role of RMs 
in knowledge dissemination but more needs to be done to act on this commitment. 

17. The survey results intimate that, with local exceptions across sectors and themes, the 
majority knowledge products in the RMs and ROs are primarily supply driven. This is evidenced 
by the wide-ranging and often general set of topics provided by the RMs and the fact that some 
important audiences (such as beneficiaries and communities) are minimally catered to. Hence, 
although they can generally respond to requests for knowledge products from various 
audiences, there is also a common indication that they are not meeting clients' expectations. 
This implies a need for RMs and ROs to be more active in discerning local demand for 
knowledge, identifying audiences, and preparing matching products with support from ADB's 
headquarters.14

                                                
11 ADB. 2007. Special Evaluation Study on ADB's Resident Mission Policy and Related Operations: Delivering 

Services to Clients. Manila. Available: 

 Information dissemination activities, and related provision for funding, should be 
incorporated into the country-specific strategic external relations plans being jointly developed 
by DER and selected RMs. Translation efforts might also need to be stepped up in order to 

www.adb.org/documents/ses/reg/sst-reg-2007-24/sst-reg-2007-24.pdf 
12 ADB. 2008. Strategy 2020: The Long-Term Strategic Framework of the Asian Development Bank 2008–2020. 

Manila. Available: www.adb.org/documents/policies/strategy2020/strategy2020-print.pdf 
13 Specifically, in the section on staffing structure and skills mix in its treatment of human resources, the review 

suggests that ADB's involvement in in-country knowledge production and dissemination activities could also be 
enhanced through provision of additional professional staff in selected resident missions. 

14 As noted earlier, the notion of format is important. The survey reveals that there is a high reported demand for 
knowledge and research publications as well as information and instructive materials. RMs and ROs now need to 
investigate if their clients, audiences, and partners desire hard copies, soft copies by electronic mail, or else 
summaries and hyperlinks such as those provided by means of knowledge@ADB or, more recently, Intersections. 
(Intersections feature and promote innovative sector and thematic practices in ADB's operations. The archive of 
Intersections is at www.adb.org/documents/periodicals/intersections/default.asp.) 

http://www.adb.org/documents/ses/reg/sst-reg-2007-24/sst-reg-2007-24.pdf�
http://www.adb.org/documents/policies/strategy2020/strategy2020-print.pdf�
http://www.adb.org/documents/periodicals/intersections/default.asp�
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reach a wider audience. There exists also considerable scope for upstream planning by means 
of ADB's rolling Work Program and Budget Framework papers, a function of which is to ensure 
that DMC demand is matched with the optimal mix of ADB services.15

 
 

18. The survey included consideration of formats requested for knowledge products but 
more needs to be done to assess the role of electronic access to knowledge products and the 
expanded use of country websites that have been merged with previous RM websites. The 
Review of Resident Missions' Operations also notes that 19 RMs have public information 
centers and/or libraries but only 10 of these provide public access to ADB publications and other 
resources. In contrast, the World Bank has dedicated extensive resources since 2003 to 
strengthen its global public information center network in support of its disclosure policy.16 
ADB's review of the Public Communications Policy this year should take note of this initiative 
and provide concrete steps to review ADB's use of public information centers both in field 
offices and externally in partnership with other bilateral and multilateral development agencies.17

 
 

19. Ultimately, there can be demand for knowledge products only if potential customers 
know they exist. It is imperative that the RMs and ROs develop the capacity to better identify 
audiences, inform them of relevant knowledge products, provide means of access to these 
products, and extend them in formats and languages appropriate to their situation. It is 
important to note that such capacity varies widely across RMs and ROs. Budgetary and staff 
resources should be carefully assessed in elaborating strategies to fulfill the critical role that 
RMs and ROs are meant to play in knowledge outreach.  
 

                                                
15 Subject to deliberation and agreement by relevant parties, the next Work Program and Budget Framework could 

cover the role of RMs and ROs in knowledge production and dissemination activities more prominently. 
16 World Bank. 2003. Strengthening the World Bank's Public Information Centers. Washington: DC. Available: 

http://siteresources.worldbank.org/INFODISCLOSURE/Resources/StrengtheningPICs.pdf 
17 According to the second consultation draft, ADB's public information centers and depository library program were 

reviewed in 2008, and procedures streamlined to improve access to information on ADB in Asia and the Pacific. In 
2009, ADB piloted multidonor public information systems. The second consultation draft advises that the impact of 
these programs will be reviewed in 2011 to ensure their effectiveness in improving the visibility and accessibility of 
ADB's knowledge products. The Department of External Relations has pursued a strategy of upgrading selected 
DMC depository libraries to improve the visibility and accessibility of ADB's knowledge products. It has also 
associated itself with other development partners and universities on multidonor public information systems and 
this two-year pilot program will be reviewed in 2011. 

http://siteresources.worldbank.org/INFODISCLOSURE/Resources/StrengtheningPICs.pdf�
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QUESTIONNAIRE ON DEMAND FOR ADB KNOWLEDGE PRODUCTS THROUGH RESIDENT AND REGIONAL MISSIONS 
 
Purpose 
 
This survey18 seeks to ascertain key ADB knowledge products that in-country audiences request from ADB's Resident and Regional Missions. 
Knowledge products fall into four broad categories: lending and nonlending operations knowledge, sector and thematic knowledge, research 
knowledge, and business and corporate knowledge.19

 

 The main formats are: books; policy and strategy papers; journals and periodicals; reports 
and working papers; briefs; training and instructive materials; awareness-raising and multimedia materials; and speeches and presentations. 

Instructions 
 
Please think of your key audiences. Who are they? What ADB knowledge products do they demand? Are you able to respond? 
 

 
Please return your completed form to the Knowledge Management Center, Regional and Sustainable Development Department at 
knowledge@adb.org. 

 

                                                
18 The survey is a specific activity under the first pillar of the Action Plan on Knowledge Management, 2009–2011, which moves that the knowledge focus in ADB's 

operations should be sharpened. See ADB. 2010. Crafting a Knowledge Management Results Framework. Manila. 
www.adb.org/documents/information/knowledge-solutions/crafting-a-knowledge-management-results-framework.pdf. 

19 Examples of the former include good practices embodied in loan, grant, and technical assistance projects and project, program, and evaluation reports. 
Examples of sector and thematic knowledge include economic analyses; poverty analyses; gender analyses; environmental assessments; private sector 
assessments; priority sector diagnostics and analyses; and risk assessments and risk management plans covering governance priorities. Examples of research 
knowledge include publications and journals on specific development issues such as Asian Development Outlook, Asian Development Review, and Key 
Indicators. Examples of business and corporate knowledge include know-how about operational policies, operational procedures, project administration 
instructions, and business processes. 

Topic Audience 
(i.e., government agencies, beneficiaries, 

civil society, communities, media, research 
and academic institutions, NGOs, 
multilateral and bilateral agencies) 

Format 
(i.e., books; policy and strategy papers; 

journals and periodicals; reports and 
working papers; briefs; training and 

instructive materials; awareness-raising and 
multimedia materials; and speeches and 

presentations) 

Frequency 
(i.e., 

weekly, 
monthly, 
quarterly, 
and one-

time) 

Ability to 
Respond 
(Yes/No) 

     

Country/Regional Director: ______________________ Mission/Office Name: ______________________ 

http://www.adb.org/documents/information/knowledge-solutions/crafting-a-knowledge-management-results-framework.pdf�
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MATRIX OF RESPONSES TO SURVEY OF DEMAND FOR ADB KNOWLEDGE PRODUCTS 
THROUGH RESIDENT AND REGIONAL MISSIONS 

 
Topic 

 
Audience 

(i.e., government 
agencies, beneficiaries, 

civil society, 
communities, media, 

research and academic 
institutions, NGOs, 

multilateral and bilateral 
agencies) 

Format 
(i.e., books; policy and 

strategy papers; journals 
and periodicals; reports 

and working papers; 
briefs; training and 

instructive materials; 
awareness-raising and 

multimedia materials; and 
speeches and 
presentations) 

Frequency 
(i.e., 

weekly, 
monthly, 
quarterly, 
and one-

time) 

Ability to 
Respond 
(Yes/No) 

Remarks 

People's Republic of China Resident Mission 
Economic 
development  

Government agencies, 
multilateral and bilateral 
agencies, civil society 
organizations, (NGOs, 
women's associations, 
foundations) research 

and academic 
institutions, media 

Briefs, books, awareness-
raising and multimedia 

materials, speeches and 
presentations, and 

interviews 

N.A. Yes 
 

Particular audiences: Ministry 
of Finance, National 

Development and Reform 
Commission and other central 

and local government agencies; 
Able to respond due to flexibility 

provided by TA Facility and 
DER/PRCM budget; Specific 
formats: knowledge products 
and services produced under 

RETA, TA and from staff 
resources, observations and 

suggestions, and specific policy 
notes, PRCM News Letter, 

ADO, PRC Fact Sheets 
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Social development  Government agencies, 
multilateral and bilateral 
agencies, civil society 
organizations (NGOs, 
women's associations, 
foundations) research 

and academic 
institutions, media 

Briefs, books, awareness-
raising and multimedia 

materials, speeches and 
presentations, and 

interviews 

N.A. Yes 
 

Particular audiences: Ministry 
of Finance, National 

Development and Reform 
Commission and other central 

and local government agencies; 
Able to respond due to flexibility 

provided by TA Facility and 
DER/PRCM budget; Specific 
formats: knowledge products 
and services produced under 

RETA, TA and from staff 
resources, observations and 

suggestions, and specific policy 
notes, PRCM Newsletter, ADO, 

PRC Fact Sheets 
Environment Government agencies, 

multilateral and bilateral 
agencies, civil society 
organizations (NGOs, 
women's associations, 
foundations, academic 

institutions), media 

Briefs, journals and 
periodicals, awareness-
raising and multimedia 

materials, speeches and 
presentations, and 

interviews 

N.A. Yes 
 

Particular audiences: Ministry 
of Finance, National 

Development and Reform 
Commission and other central 

and local government agencies; 
Able respond due to Flexibility 
provided by TAs Facility and 
DER/PRCM budget; Specific 
formats: knowledge products 
and services produced under 

RETA, TA and from staff 
resources, observations and 

suggestions, and specific policy 
notes, PRCM News Letter, 

ADO, PRC Fact Sheets 
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Regional cooperation 
and integration 

Government agencies, 
multilateral and bilateral 
agencies, civil society 
organizations (NGOs, 
women's associations, 
foundations, academic 

institutions), media 

Briefs, journals and 
periodicals, awareness-
raising and multimedia 

materials, speeches and 
presentations, and 

interviews 

N.A. Yes Particular audiences: Ministry 
of Finance, National 

Development and Reform 
Commission and other central 

and local government agencies; 
Able respond due to Flexibility 

provided by TA Facility and 
DER/PRCM budget; Specific 
formats: knowledge products 
and services produced under 

RETA, TA and from staff 
resources, observations and 

suggestions, and specific policy 
notes, PRCM News Letter, 

PRC Fact Sheets 
ADB lending and non-
lending operations 

Government agencies Training and instructive 
materials 

N.A. Yes 
 

Particular audiences: Ministry 
of Finance, National 

Development and Reform 
Commission and other central 

and local government agencies; 
Can respond only within the 

limits of available TA funds and 
flexibility provided by TA 
Facility and DER/PRCM 
budget; Specific formats: 
knowledge products and 
services produced under 
RETA, TA and from staff 

resources, observations and 
suggestions, and specific policy 

notes, PRCM News Letter, 
PRC Fact Sheets, 

Handbook/Guidelines/Brochure
s for ADB Projects 

administration 
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India Resident Mission  
ADB lending and non-
lending operations 

Government agencies, 
civil society 

organizations, NGOs, 
multilateral and bilateral 

agencies, media, 
private sector, 
entrepreneurs, 
communities 

Reports and working 
papers; policy and strategy 

papers; reports and 
working papers; press 

releases; 
 

Periodically  Yes Specific topic: ADB private 
sector operations; Specific 
requests: information on 

funding partnership 
opportunities; Requests made 

on need basis 

Additional Remarks: 
• Government agencies, multilateral and bilateral agencies, research and academic institutions are interested in sector and thematic 

work in the form of Books, reports and working papers, briefs. INRM receives quarterly requests for these and is mostly able to 
respond to such requests. 

• Government agencies, multilateral and bilateral agencies, research and academic institutions request for research knowledge in the 
form of books, reports and working papers, briefs quarterly. INRM is only partly able to respond due to gaps in availability of research 
based products. 

• Many stakeholders access information directly from the web or through INRM guidance. 
• Beneficiaries access information from executing agencies 
• Priced publications are accessed directly through book distributors 

 Indonesia Resident Mission 
Financial crisis Government agencies Policy and strategy 

papers, training and 
instructive materials, 

technical documentation 

Ongoing Yes 
 

Specific topic: Early Warning 
System Development; Specific 

audiences: Economists, 
Ministry of Finance, Bank 

Indonesia, 
Economic Ministries; Was able 

to respond with Korea ICT 
Trust Fund support 

Macroeconomic trends 
and analyses 

Government agencies 
and media 

Interviews, speeches and 
presentations, books 

Weekly, 
annually, 

periodically 

Yes  Particular audience: Economic 
Ministries; Specific publication: 

ADO/ADO Update 
Public-private 
partnerships 

Government agencies 
and media 

Policy and strategy 
papers, speeches and 

presentations 

Ongoing Yes Specific topic: Infrastructure 
Financing; Particular audience: 

Economic Ministries 
 

Climate change Media  Interviews, speeches Quarterly No Usually not able to respond 
Social protection Government agencies White paper, policy and 

strategy papers 
Ongoing Yes Particular topic: Social security 

Particular audience: Ministry of 
Finance 
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Public debt 
management 

Media Interviews Ongoing Yes  

Millennium 
Development Goals 

Government agencies, 
civil society, NGOs 

Reports, and speeches 
and presentations 

Annually Yes   

Education  Government agencies Reports Periodically Yes  
Japan Representative Office 
ADB's operational 
strategies and policies 

Private sector Policy and strategy papers At random 
times 

Mostly Yes Particular topic: Updated 
lending and non-lending 

operational policy; Specific 
audience: Private banks and 

companies 
Additional Comments: 

• Government agencies, media, research and academic institutions also generally seek research knowledge in the form of policy and 
strategy papers, and reports and working papers (including records of discussions. JRO receives these requests at random times and is 
mostly able to respond to such requests. 

• JRO also receives requests from government agencies, media, research and academic institutions, private banks and companies for 
experts from ADB to speak as resource persons for seminars and conferences. Such requests are received at random times and JRO is 
mostly able to respond. 

Kazakhstan Resident Mission 
Public goods Government agencies Workshops, study tours As required Yes  Able to respond but takes too 

long to solicit resources to 
facilitate this; Audiences are 

particularly interested in 
regional best practices 

Efficiency gains and 
competitiveness 

Government agencies Workshops, study tours As required Yes  Able to respond but takes too 
long to solicit resources to 

facilitate this; Audiences are 
particularly interested in 
regional best practices 

Transport Government agencies, 
beneficiaries, civil 

society, communities, 
research and academic 

institutions 

Reports and working 
papers; briefs; training and 

instructive materials; 
awareness-raising and 
multimedia materials 

As required Yes  Able to respond but takes too 
long to solicit resources to 

facilitate this; Audiences are 
particularly interested in ADB 
Technical Assistance projects 

in this sector 
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Energy Government agencies, 
beneficiaries, civil 

society, communities, 
research and academic 

institutions 

Reports and working 
papers; briefs; training and 

instructive materials; 
awareness-raising and 
multimedia materials 

As required Yes  Able to respond but takes too 
long to solicit resources to 

facilitate this; Audiences are 
particularly interested in ADB 
Technical Assistance projects 

in this sector 
Urban development Government agencies, 

beneficiaries, civil 
society, communities, 

research and academic 
institutions 

Reports and working 
papers; briefs; training and 

instructive materials; 
awareness-raising and 
multimedia materials 

As required Yes  Able to respond but takes too 
long to solicit resources to 

facilitate this; Audiences are 
particularly interested in ADB 
Technical Assistance projects 

in this sector 
Environment Government agencies, 

beneficiaries, civil 
society, communities, 

research and academic 
institutions 

Reports and working 
papers; briefs; training and 

instructive materials; 
awareness-raising and 
multimedia materials 

As required Yes  Able to respond but takes too 
long to solicit resources to 

facilitate this; Audiences are 
particularly interested in ADB 
Technical Assistance projects 

that address this theme 
Climate change Government agencies, 

beneficiaries, civil 
society, communities, 

research and academic 
institutions 

Reports and working 
papers; briefs; training and 

instructive materials; 
awareness-raising and 
multimedia materials 

As required Yes  Able to respond but takes too 
long to solicit resources to 

facilitate this; Audiences are 
particularly interested in ADB 
Technical Assistance projects 

that address this theme 
Corporate governance Government agencies, 

beneficiaries, civil 
society, communities, 

research and academic 
institutions 

Reports and working 
papers; briefs; training and 

instructive materials; 
awareness-raising and 
multimedia materials 

As required Yes  Able to respond but takes too 
long to solicit resources to 

facilitate this; Audiences are 
particularly interested in ADB 
Technical Assistance projects 

that address this theme 
Debt sustainability Government agencies, 

beneficiaries, civil 
society, communities, 

research and academic 
institutions 

Reports and working 
papers; briefs; training and 

instructive materials; 
awareness-raising and 
multimedia materials 

As required Yes  Able to respond but takes too 
long to solicit resources to 

facilitate this; Audiences are 
particularly interested in ADB 
Technical Assistance projects 

that address this theme 
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Macroeconomic trends 
and analyses 

Government agencies, 
beneficiaries, civil 

society, communities, 
research and academic 

institutions 

Reports and working 
papers; briefs; training and 

instructive materials; 
awareness-raising and 
multimedia materials 

As required Yes  Able to respond but takes too 
long to solicit resources to 

facilitate this 

Project finance Government agencies, 
beneficiaries, civil 

society, communities, 
research and academic 

institutions 

Reports and working 
papers; briefs; training and 

instructive materials; 
awareness-raising and 
multimedia materials 

As required Yes  Able to respond but takes too 
long to solicit resources to 

facilitate this 

Trade Government agencies, 
beneficiaries, civil 

society, communities, 
research and academic 

institutions 

Reports and working 
papers; briefs; training and 

instructive materials; 
awareness-raising and 
multimedia materials 

As required Yes  Able to respond but takes too 
long to solicit resources to 

facilitate this 

Finance Government agencies, 
beneficiaries, civil 

society, communities, 
research and academic 

institutions 

Reports and working 
papers; briefs; training and 

instructive materials; 
awareness-raising and 
multimedia materials 

As required Yes  Able to respond but takes too 
long to solicit resources to 

facilitate this 

ADB's operational 
strategies and policies 

Government agencies, 
beneficiaries, civil 

society, communities, 
research and academic 

institutions 

Reports and working 
papers; briefs; training and 

instructive materials; 
awareness-raising and 
multimedia materials 

As required Yes  Able to respond but takes too 
long to solicit resources to 

facilitate this 

Public-private 
partnership 

Government agencies, 
beneficiaries, civil 

society, communities, 
research and academic 

institutions 

Reports and working 
papers; briefs; training and 

instructive materials; 
awareness-raising and 
multimedia materials 

As required Yes  Able to respond but takes too 
long to solicit resources to 

facilitate this 

Additional Comments: 
• Government agencies are also interested in policy advisories in the form of reports and working papers, briefs, training and instructive 

materials and speeches and presentations. KARM is able to respond to these requests. 
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Lao People's Democratic Republic Resident Mission 
Macroeconomic trends 
and analyses 

Government agencies, 
media, multilateral and 

bilateral agencies 

Training and instruction 
materials, seminars and 

workshops, books 

4-6 times 
per year; 2 
times per 
year for 

ADO/ADO 
Update  

No  Specific publication: ADO/ADO 
Update; Not able to respond to 

some requests for 
training/seminars/workshops 

because of the need for 
speakers and budget, but able 

to respond to requests for 
ADO/ADO Update launching 

events with some budget 
support.  

ADB's major sectors: 
Agriculture, 
Infrastructure, Health 
and Education 

Government agencies Policy and strategy 
papers, briefs, reports and 

working papers 

On demand  Ability to respond is limited by 
capacity of LRM staff; On the 

spur requests 

Other ADB sectors Government agencies Policy and strategy 
papers, briefs, reports and 

working papers 
 
 

On demand No On the spur requests; (note that 
these requests are currently 

infrequent given the well-known 
inability of ADB to respond) 

Capacity building Government agencies 
and multilateral and 
bilateral agencies 

Policy and strategy 
papers, briefs, reports and 

working papers 

On demand No Specific topic: a more strategic 
approach to capacity building 

Mongolia Resident Mission 

Law and Policy 
Reform 

Government agencies Training and instructive 
materials, awareness-
raising and multimedia 

materials 

One-time Yes Particular audiences: National 
Center for Law Studies and 

Ministry of Justice. 

Additional Comments: 
• MNRM receives quarterly requests for policy and strategy notes from government agencies and is able to respond to such requests. 
• There was a one-time request to support an academic institution (an economic policy research think tank) to produce journals and 

periodicals and awareness-raising and multimedia materials. MNRM was able to respond to this request. 
Nepal Resident Mission 
Poverty Civil society, academic 

organizations, bilateral 
donors and media 

Briefs, reports and working 
papers, policy and strategy 

papers 

Quarterly / 
semiannual 

Yes Can respond to requests but 
not to audiences' expectations 
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Climate change Research and 
academic institutions, 

media, and government 
agencies 

Books, reports Weekly Yes  Can only respond to some 
extent 

Macroeconomic trends 
and analyses 

Government agencies, 
research and academic 

institutions, media, 
multilateral and bilateral 

agencies, NGOs and 
civil society 

Books, reports, periodicals 
and journals, evaluation 

reports 

Monthly Yes  Specific topic: Economic 
performance of ADB DMCs; 

Specific publication: ADO; Can 
only respond to some extent 

Housing Government agencies  Reports and working 
paper 

One time Yes Specific topic: Low Income 
Housing –Need Assessment; 

Particular audience: local 
governments (municipalities); 
Can respond but additional 

fund is required for survey and 
expert 

Project management Government agencies  Training and instructive 
materials 

One time Yes Particular audience: local 
governments; Able to respond 
but additional fund is required 

for logistics 
Participation and civic 
engagement 

Government agencies 
and multilateral and 
bilateral agencies 

Working paper One time Yes Specific topic: Beneficiaries 
participation in community 

based water supply project – 
An assessment; Can respond 
but additional fund is required 

for survey and expert 
ADB lending and non-
lending operations 

Government agencies, 
civil society 

organization, research 
and academic 

institutions 

Policy and strategy papers 
and journals and 

periodicals 

Yearly No Can only respond partially and 
not as required/demanded 

ADB's operational 
strategies and policies 

Government agencies, 
civil society, NGOs, 

research and academic 
Institutions 

Training and instructive 
materials, policy and 

strategy papers, 
awareness-raising 
materials, books 

Yearly Yes Specific topics/requests: ADB's 
new safeguard policies, 
Procurement Guidelines, 

Standard Bid and Bid 
Evaluation Guidelines, Project 
Management Guidelines; Able 

to respond by directing 
requestor to ADB website. 
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Additional Comments: 
• NRM receives quarterly/semi-annual requests for sector diagnostics and analysis from civil society groups, research and academic 

institutions, multilateral and bilateral agencies, and media in the form of briefs, reports and working papers, policy and strategy papers. 
NRM can respond to these requests but not at audiences' expectations. 

North America Regional Office 
Economic trends in 
Asia Pacific region 

Private sector, 
government agencies, 

civil society groups, 
research and academic 

institutions 

   Specific audiences: students, 
and individual citizens 

General Comments: 
• I would not "target information" to North American stakeholders, or try and create specific "markets" for ADB's knowledge products 
• In North America, stakeholders will in most cases go first to the web--ADB's website and those that might be related to ADB (e.g., 

NGOs who follow what the MDBs, including ADB, do), and to Google. 
• Stakeholders want easy access to a very wide range of information on ADB, including its knowledge products. They want a website 

where it is very easy and straightforward to navigate and find the specific information they're looking for and/or sets of different types of 
information they are simply browsing for. They may not even know what they want until they see it (in that sense it's a lot like going 
shopping or browsing a bookstore, eBay or iTunes). Whatever they find of interest they want to be able to download immediately, for 
free. They believe all development-related knowledge is a public good or common property. 

• Stakeholders have an "ordered hierarchy" of information they want from ADB, broadly as follows, in descending order: (i) what is 
happening in the Asia-Pacific region—what are the major trends?; (ii) what does ADB think about those major trends—their significance 
to the region and to North America?; (iii) on the basis of (i) and (ii), what is ADB doing and why?; and (iv) what does ADB think North 
America should be doing? 

Papua New Guinea Resident Mission 
Sovereign wealth 
management 

Government agencies  Policy and strategy 
papers; comments on draft 

policy 

Irregular  Yes  Particular audience: Central 
Bank; Frequency of requests 

depends on policy preparation; 
Able to respond with support 

from ADB's headquarters. 
Fiscal impact of ADB 
loans 

Government agencies  Working papers; briefs Annually Yes Particular audience: Dept. of 
Treasury 

ADB's operational 
strategies and policies 

Government agencies  Training and instructive 
material 

Once or 
twice a year 

Yes Specific topic: Procurement; 
Particular audience: executing 

agencies; Able to respond 
in partnership with COSO 

Results based 
management 

Government agencies  Training and instructive 
materials 

Annually Yes Particular audience: Central 
government and executing 

agencies; in partnership with 
ADB's headquarters 
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Debt sustainability  Multilateral agency Working papers Annually Yes  

Macroeconomic trends 
and analyses 

Government agencies, 
multilateral and bilateral 

agencies 

Working papers Annually Yes  

Public financial 
management 
assessments 

Multilateral and bilateral 
agencies 

Working papers Bi-annually No  

South Pacific Subregional Office 
Fisheries  Multilateral and bilateral 

agencies, civil society  
Reports and working 

papers 
"frequent 
follow up" 

N.A. Particular audiences: regional 
organizations involved in 

fisheries and some fisheries 
consultants; Specific 

publication: Fisheries in the 
Economies of the Pacific Island 
Countries and Territories, 2009 

aka "Benefish Study" 
Macroeconomic trends 
and analyses  

Government agencies, 
NGOs, media, and 

private sector 

Books  N.A. N.A. Specific topic: Economic 
performance of countries in the 
region; Specific publications: 

Pacific Economic Monitor, ADO 
and ADO Update; 

Distributed by email (so not 
really requested but is 

considered by SPSO as 
welcomed by recipients) 

State-owned 
enterprises 

 Reports and working 
papers 

N.A. N.A. Specific publication: Finding the 
Balance, a study comparing the 

performance of state-owned 
enterprises in 3 countries) 
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Additional Comments: 
• There has been little expressed demand/request for ADB's knowledge products in the Pacific. 
• Knowledge products are largely supply driven. 
• SPSO does not know what the passive demand/priority interest is because they have never set out to measure this. 
• PDMC awareness of ADB's knowledge products remains low (despite sending out and hand carrying print versions of documents) and 

when in discussion SPSO does mention a relevant report but the response tends to be that they want a summary of the key points. 
When provided, there is no assessment to find out if this is being used. 

• A big constraint on accessing knowledge in many PDMCs is poor internet access (slow speed connections compounded by old 
computers and limited access sites in most Departments). 

• Interest and requests for information/data from development partners and PDMCs peaks during preparatory work for conferences, 
example the Global Economic Crisis meeting in Vanuatu (8-10 Feb 2010). Little, if any, requests were made after this conference. 

• Ad-hoc requests received from donors and it's usually a matter of pointing them to the right ADB report. 
• SPSO knows little about preferred formats. SPSO suspects that bulky print format is not preferred and that oral briefings and/or succinct 

print would have more demand. SPSO knows nothing yet about whether social networking and Internet delivery may be more 
demanded. 

Tajikistan Resident Mission 
ADB lending and non-
lending operations 

 Government agencies, 
NGOs, media, 

development partners 

Awareness-raising, and 
reports and working 

papers 

Throughout 
the year; 

one-time for 
ADB's 
Annual 
Report 

Yes  Specific publications: Tajikistan 
and ADB's Annual Report, 

Country Performance 
Assessment; Particular 

audience: Central Bank of 
Tajikistan 

Energy  Government agencies Reports and working 
papers 

One-time  Yes  Specific topic: CAREC Impact 
on Tajikistan's Energy Sector 

Macroeconomic trends 
and analyses 

Government agencies, 
NGOs, media, 

multilateral and bilateral 
agencies, and the 

private sector 

Reports and working 
papers, books 

One-time Yes Specific topic: Economic 
performance of countries in the 

region; Specific publication: 
Asian Development 

Outlook/Asian Development 
Outlook Update, Tajikistan 

Economic Review and Update 
 Business cycles  Government agencies, 

NGOs, media, 
multilateral and bilateral 

agencies and the 
private sector 

Reports and working 
papers 

One-time  Yes  Particular topic: Study of 
Tajikistan Business Cycles 

Additional Comments: 
• Government agencies, NGOs, media, and multilateral and bilateral agencies request for policy briefs (in particular, the Policy Paper 

Series) quarterly. TJRM is able to respond to this request. 
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Thailand Resident Mission 
Macroeconomic trends 
and analyses 

Research and 
academic, multilateral 
and bilateral agencies, 

media 

Books Quarterly Yes Specific publications: ADO and 
Key Indicators 

Local government 
financing 

Research and 
academic institutions, 
government agencies  

Books, reports and 
working papers 

One time Yes Ability to respond: TRM could 
provide some relevant paper 

Inclusive growth  Government agencies Books One time Yes  
Regional cooperation 
and integration 

Government agencies, 
media, NGOs, private 

sector 

Awareness-raising and 
multimedia materials, 

policy and strategy papers 

Quarterly Yes 
 

Specific topic: GMS 
Cooperation (Economic 

corridor); TRM could respond 
some requests but not to every 

request 
Regional integration Multilateral and bilateral 

agencies 
Books, Strategy paper Quarterly Yes 

 
TRM could respond some 
requests but not to every 

request 
ADB lending and non-
lending operations 

Government agencies, 
and research and 

academic institutions 

Awareness-raising and 
multimedia materials 

Quarterly Yes Particular topic: ADB financial 
products; Specific format: 

brochures; TRM could respond 
some requests but not to every 

request 
Viet Nam Resident Mission 
Macroeconomic trends 
and analyses  

Media and other VRM 
visitors 

Books  N.A. N.A. Specific publication: ADO and 
ADO Update; Theme chapters 

in the ADO are a special 
interest to the extent that VRM 
can relate the discussions to 

specific country issues 
State-owned 
enterprises 

Government agencies N.A. N.A. N.A. N.A. 

International capital 
flow 

Government agencies N.A. N.A. N.A. N.A. 

Regional cooperation 
and integration 

Government agencies N.A. N.A. N.A. N.A. 

Climate change Government agencies N.A. N.A. N.A. N.A. 
Business environment 
and development of 
supporting industry 

N.A. N.A. N.A. N.A. N.A. 
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Middle income country 
status/trap 

N.A. N.A. N.A. N.A. N.A. 

Infrastructure 
financing 

N.A. N.A. N.A. N.A. N.A. 

Public-private 
partnership 

N.A. N.A. N.A. N.A. N.A. 

General Comment: 
• The linkage of the above issues to local development concerns is of general interest in the country. 
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EXTERNAL RELATIONS OFFICERS AND FOCAL POINTS IN RESIDENT AND REGIONAL MISSIONS 
 

Representative Office Position Title 
1.  ERO European Representative Office External Relations Officer  
2.  JRO Japanese Representative Office External Relations Officer 
3.  NARO North American Representative Office External Relations Officer 

 Resident/Regional Mission/Office Position Title 
4.  AFRM Afghanistan Resident Mission Programs Officer 
5.  ARRM Armenia Resident Mission Senior Country Coordination Officer 
6.  AZRM Azerbaijan Resident Mission Project Implementation Officer (Team Leader) 
7.  BRM Bangladesh Resident Mission External Relations Officer* 
8.  CARM Cambodia Resident Mission External Relations Contractor 

Associate Programs Analyst 
Assistant Office Coordinator 

9.  GRM Georgia Resident Mission Administrative Assistant 
10.  INRM India Resident Mission External Relations Officer*  
11.  IRM Indonesia Resident Mission External Relations Officer* 
12.  KARM Kazakhstan Resident Mission Economics Officer 
13.  KYRM Kyrgyz Resident Mission External Relations Contractor 
14.  LRM Lao PDR Resident Mission External Relations Contractor 
15.  MNRM Mongolia Resident Mission Senior Administration/External Relations Assistant 
16.  NRM Nepal Resident Mission External Relations Officer* 

External Relations Assistant 
17.  PhCO Philippine Country Office Senior External Relations Officer* 
18.  PLCO Pacific Liaison and Coordination Office External Relations Officer* 
19.  PNRM Papua New Guinea Resident Mission c/o PLCO-based ERO 
20.  PRCM People's Republic of China RM External Relations Officer* 
21.  PRM Pakistan Resident Mission External Relations Officer * 
22.  SLRM Sri Lanka Resident Mission External Relations Officer* 
23.  SOTL Special Liaison Office in Timor-Leste c/o PLCO-based ERO  
24.  SPSO South Pacific Subregional Office Country Coordination Officer (KM/Capacity Development) 
25.  TJRM Tajikistan Resident Mission Assistant External Relations Analyst 
26.  TRM Thailand Resident Mission Senior Administrative Assistant, 

Administrative Assistant (contractor) 
27.  TKRM Turkmenistan Liaison Office Liaison Officer 
28.  URM Uzbekistan Resident Mission External Relations Assistant 
29.  VRM Viet Nam Resident Mission External Relations Officer* 

Senior Information and Administration Assistant 
Hub Position Position Title 

30.  CARE
C 

Central Asia Regional Economic Cooperation (based in KARM, Almaty)  

31.  SERD-
DER 

Southeast Asia Department-DER 
(based in DER) 

External Relations Officer* 

Note: As of 2 November 2010. * = With dual reporting to Country Director, RM and Principal Director, DER. 
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